
Thanks to Our 
Participating Hair 
Salons!

All About Perfection*
5070 Parkside Avenue, Suite 3500C

Asanti Hair Studio
2827 W. Girard Avenue

The Barbara Shoppe
5904 Market Street

Creative Hair Salon
6360 Haverford Avenue

Glady’s Hair Styling Salon
4415 N. 5th Street

Ramona’s Touch of Essence
1262 N. 57th Street

Sparkle’s Salon
4859 Fairmount Avenue

Transformation Salon & Spa
4348 Germantown Avenue

Unique Appeal
5823 Market Street

Wanda’s Simply 2000
121 S. 60th Street
* Referred the largest number of participants

HPV Awareness
and Empowerment

In the United States, African-American 
women are three times more likely to 
get cervical cancer than white women.  
African-American women are also twice 
as likely to die from cervical cancer than 
both White and Hispanic women.  One 
of the main causes of cervical cancer is 
human papillomavirus (HPV).  A vaccine 
(shot) is available to protect both males 
and females from HPV.  

The purpose of the HPV Beauty Salon Project was to increase HPV awareness 
among women 18-26 and mothers/caregivers of young girls.  We wanted to 
start a dialogue among women in salons that serve women of color about this 
important sexual health issue.  From January to May 2013, ten beauty salons in 
North and West Philadelphia participated in the project.  In one-on-one and 
small-group information sessions, using a customized curriculum, we educated 
nearly 250 women of color about HPV and its link to cervical cancer. Nearly six 
in 10 participants (57%) were mothers or primary caregivers of girls ages 9 to 17. 
Forty-three percent were young women 18-26 years old. Preliminary results from 
the data collection show promise in being able to improve knowledge about 
HPV by talking to women in the relaxed and trusted setting of their hair salons. 
Key findings from this research study are highlighted in the charts on page 2.
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There was an increase in knowledge from the pre-test 

(given before the start of the education session) to the 

post-test (given immediately following the education 

session) among all participants.  On the pre-test, 34% of the 

participants got all four HPV-knowledge questions correct.  

On the post-test, 76% of participants got all four knowledge 

questions correct.   

Women who participated in the HPV education sessions 

received a curriculum booklet with key facts about HPV 

and its link to cervical cancer. During a telephone follow-up 

survey conducted about a month after the sessions, 66% 

of the women reported that they shared their HPV booklet 

with someone.

During the telephone follow-up survey, 68% of the women 

reported that they had talked with their own doctor or their 

daughter’s doctor about what they learned in the salon.

Most of the women said that they have trust in their stylist, 

which helped in introducing this sexual health topic within 

the salon setting. 

According to the post-session survey, 77% of participants 

said they strongly agreed that they enjoyed the health 

session and felt it was worth their time.  More than three-

quarters (78%) of the participating women strongly agreed 

that the health educators and community-outreach 

specialists who led the sessions were knowledgeable about 

the subject matter.
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Taking the Message Into Local Salons
Beauty salons were invaluable partners in the “Ask Me About HPV” Community 
Education Campaign. Following up on audience research to determine need 
and interest, we conducted a half-day campaign orientation session for salon 
owners and stylists to get their buy-in on the project. It featured an array of 
pampering services so that women who spend so much of their time making 
others look great could be treated to a little relaxation of their own. The 
owners and stylists came through for MEE by referring qualified clients to 
our education sessions and by spreading the word about HPV and cervical 
cancer to other women who came in for services. Salons owners proved that 
they are committed to taking care of more than a woman’s hairstyle; they are 
also concerned about her lifestyle, particularly when it comes to preventing 
health problems down the road.



On Thursday, July 25, 6ABC (Action News) ran a 
story about the recent HPV community education 
project during it’s Health Check segment. As 
part of a report about how HPV vaccination rates 
are flattening overall, the focus on our work 
represented a local grassroots approach to increase 
awareness about HPV and its link to cervical cancer. 
Use the link below to access the video of 6 ABC’s 
news coverage.

http://abclocal.go.com/wpvi/video?id=9185311

In follow-up interviews with the partner-salon owners and 
stylists, we found that from their perspective, the main benefit 
to the salons was the HPV education provided to the clients.  The 
owners were glad that they were able to bring this education on 
an important health issue to their customers, especially to the 
young women.  They also said that their own knowledge about 
HPV was increased. A second, but also important benefit for the 
salons, who received incentives for participation, was that many 
of them gained new clients as a result of the project.

A Win-Win Scenario for 
Salons and Their Customers

Salons as a 
Health-Education 
Venue
Due to the success of this project, salon owners agreed that 
the process could be used to educate their customers on 
other topics that affect women’s health. They include:

•	 STD’s (for teens education)
•	 Other cancers besides cervical cancer and other vaccines
•	 Alzheimer’s disease
•	 Nutrition/healthy eating/ obesity prevention
•	 Diabetes
•	 Cardiovascular disease/hypertension/stroke
•	 Preventing and treating hair loss
•	 The importance of prenatal visits and after-care for 

pregnant teens and women/maternal and child health; 
and

•	 HIV/AIDS

We Care...

Your Health

Your Hair

Be Informed. 

Be Empowered.  

Spread the Word.

About

And

A MEE Community Education Campaign
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HPV Project in the 
News

Page 4


